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for better consumption.

The circular economy: a weapon in the
Fight against Falling purchasing power
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The circular economy
confirms its growth.

o of Europeans say they have purchased
66 /o products from the circular economy
in the last 12 months.
v

o say they have done
o so several times.

In the last 12 months, have
you used products from the
circular economy?

Yes.

Yes, several
times.

Motivations
for responsible purchasing.
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+2 pts vs 2022
+
10 pts vs 2022 Avoid Have a product that lasts
Avoid waste. over-consumption. over time.

Preferred sectors.

Clothing
and accessories

66%

Furniture and
interior decoration

55%

IT, electronic
and electrical
appliances

953%

Refurbishment and repair, the two dimensions
favoured by Europeans.

Leisure Furniture
and cultural goods. and decoration.
Local Repa/red

DIY
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Second-hand
Sports
and fithess equipment.
Refurbished Computer, electronic
. and electrical
Cleaning products, : appliances.
automotive equipment e RRTTEPLES
and spare partS. Refurbished

Refurbished

at is gaining new Foll

jon th .
A solut of inFlation.

in a context

As of now

99%

of Europeans say they see
the circular economy
as a solution for better

budget management.

36%

of Europeans believe
they have saved a lot by
buying circular economy
products.

For
%
31%
of Europeans, the circular
economy is a solution
they have always used

to better manage
their budget.

A solution
for the future...

In the future, 84% of Europeans
confirmed that if they had to
reduce their budget, they would
prioritise the purchase of products
from the circular economy.

If your budget were to decrease,
do you think you would resort
more often to second-hand
or refurbished products?

Yes.

Yes, deFinitely.

plan to make more frequent use of the circular
economy in the next 12 months, primarily

in the clothing (43%), tech (42%) and furniture/
decoration (40%) sectors.

Price, the first criterion for circular purchasing...

When you buy a product from the circular economy rather than a new
product, which criteria are are the most important in your choice?

Pay less: 93% Adopt a responsable Buy a product you can’t
behaviour towards afford new: 86%
the environment: 90%
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3 key levers to deve
bhis%nor-keb tomorrow.

Price, the first criterion for circular purchasing...

Europeans’ reasons for not buying circular economy products.

too close Lack of Lack of
to new. confidence in confidence in
product . product

Pay more for a more sustainable product?

Are not prepared to pay more Are prepared to Are prepared to
for a more durable product. pay 5% more pay 10% more

22% 25%

...with high expectations of brands

® ® O OO0
__J ey

40% of Europeans believe that retailers are not sufficiently involved in
the development of the circular economy

Inform to reassure

The information that Europeans would most like
to receive from retailers.

49% 46% 40%

Better promotion of More information on the More information on
circular economy products. guarantees offered. product traceability.

Targeted trust
towards major
retailers.

Europeans say
they trust above all...

750/ Websites of
O well-known brands.
780/ Shopping malls/

0 department stores,

83% gﬂhﬂgyeta”ers e
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Split payment, a driver

O for sustainable consumption.
of Europeans believe that split payments
o are an effective incentive to buy products

from the circular economy.
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