
EUROPEAN BAROMETER
OF BETTER CONSUMPTION

It is a certainty: Europeans have become attentive to 
responsible consumption. In this fundamental 

movement, the durability of products will become 
an essential criterion in 2022, as will price, driven by 

the economic context. The second-hand market 
has gained 50% in popularity in one year and 

1 of 2 Europeans wants to buy even more this year. 
To accelerate this dynamic, price, trust and associated 

services, particularly in terms of payment, 
are the key levers.

FRANCE SPAIN PORTUGAL

SECOND-HAND PURCHASES

RESPONSIBLE 
CONSUMPTION 
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SECOND HAND: 
A BOOMING MARKET2

SECOND HAND : 
EUROPEANS MAKE 
THEIR CHOICE
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WASTE AND SUSTAINABILITY 
AT THE HEART OF 

CONSUMPTION IN 2022 

ARE READY TO CHANGE 
THEIR DAILY CONSUMPTION

82% 82% 94%
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When shopping over the next 12 months, Europeans will pay 
attention to these 5 criteria. Waste and sustainability will be 
particularly looked at; the carbon footprint of products purchased 
is a less important criterion.

Avoid 
waste

90% OF CONSUMERS PAY ATTENTION TO 
THE SUSTAINABILITY OF THE PRODUCTS

A EUROPEAN SPENDS ON AVERAGE 
€ 300  / YEAR

PRICE REMAINS THE MAIN CRITERION
OF CHOICE

BRANDS ARE GAINING AWARENESS 
ON THE SECOND-HAND MARKET

WISH TO BUY MORE 
IN THE NEXT 12 MONTHS

HOUSING AND LEISURE 
WILL BE FOCUS IN 2022

MORE ONLINE SHOPPING 
BUT HIGH EXPECTATIONS 

REGARDING SHOPS

particularly for :

DURING THE LAST 12 MONTHS

1

Product 
sustainability

2

Wellness 
and health

3

Pay 
cheaper

4

Support
the local
economy

5

Household
appliances

53%

High tech
IT, telephony

50%

Furniture and
decoration

40%

Car 
equipments

38%

Clothing, 
shoes

37%

91% 85% 94%

53% 52% 57%

OPTED FOR A SECOND-HAND PRODUCT 
RATHER THAN A NEW ONE IN THE LAST 

12 MONTHS +50% IN ONE YEAR
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High Tech, IT, 
telephony

of second-hand 
purchases 

per year

of reconditioned 
product purchases 

per year 

Toys and
childcare

38% 36%

Leisure and cultural 
products

Furniture and 
decoration

Clothing, 
shoes

42% 42% 38%

A growing consumption habit in all countries 
but more so in France (85%) than in Portugal (78%) or Spain (73%)

The Portuguese spend 10-15% more on second-hand goods 
than the than the French or the Spanish. 

301€ 297€

32% Furniture and decoration

31% Leisure and cultural products

30% DIY and gardening

Clothing, shoes

Household appliances

30%

30%

+
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EUROPEANS

% %

% %

Website for
 sales between 

individuals

Internet 
shopping 
platform

Directly 
from an 

individual 

47% 45% 44%

À L’AVENIR

Branded 
shops from 

a major brand

Shopping 
centre or 

department
store

Website of 
a brand/

brand known

75% 75% 68%

Price

Sustainable products

Environmental impact

89%    87%    93%

89%    84%    87%

86%    83%    87%

Barometer conducted by Harris Interactive for Oney. Online survey from 3 to 10 June 
2022, in France, Spain and Portugal, among a sample of 3,092 people aged 18 and over, 

representative of each country. 
Representativeness ensured by the quota method and an adjustment applied to the 

following variables: gender, age, region of residence and income level of respondents 
in each country.  

LEVERS FOR DEVELOPING 
THE SECOND-HAND 
MARKET

4
THE PRICE, 

ALWAYS THE PRICE
O�ering prices that are 
further away from new50%

€

TRUST… 

Reassure on the life 
span of the products

46%

Reassure on the 
condition and quality

44%

Reassure about the 
security of the 

transaction 

27%

… AND QUALITY OF SERVICE 
AT THE HEART OF PURCHASING

O�er services (returns, 
after-sales service, 

warranty, ...)

31%

Improve the quality of 
exchanges during the 

purchase 

Provide a wider range 
of products 

29% 25%

SPLIT PAYMENT : 
essential lever for developing sales

76%
would buy more second-hand 
or reconditioned products
 if they could pay in instalments.

3x 4x

€

When buying second-hand products, 
Europeans think spontaneously of :


