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REINVENTING OURSELF

WITH AND FOR
OUR CUSTOMERS
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Chief Executive Officer
Oney Ba nque Accord

Xavier de Mézerac

3‘1 3 Chairman
= Oney Banque Accord

T he wovd

2014 was a year of major transformations. We cemented
our fundamental values, diversified our business and
seized the opportunities that an ever-changing world
offers. We reinvented ourselves to prepare for the future.

We have modernised our Vision, which sets our course for
the next five years to “enrich and simplify the customer
experience”. We have identified new growth drivers,
accelerated digitalisation and expanded our range of
€-payment solutions. On retal partners side, we have

who work daily to ensure
5 ;
ambitions of Oney Banque Accord succeeq. e
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Our raison d’étre
CUSTOMER EXPERIENCE :
MAKE IS EASY AND SMART !

Our uniqueness
ONEY, GENERATOR
OF CONFIDENCE

Because the relationship with our client is
built on confidence, because each of us
should have the confidence to live their
life and realize their goals, and because
we act in a straightforward and creative
manner.







INNOVATE 10 mAKE
ADIFFERENCE

For some years innovation has given Oney Banque Accord the
cutting edge. Investments, hiring experts, involving everyone —
nothing is left to chance to ensure we can introduce innovations
on a daily basis.

A genuine corporate culture has developed around this
strategic factor, driven by the staff’actors. A collaborative
approach, stimulation of creativity, exploration of
new technologies — every effort is made to create an
environment that is conducive to innovation.

Oney Banque Accord implements innovations on an ongoing
basis, in relation to both its core business and in relation to the
exploration of new dimensions. It is committed to enriching and
simplifying the customer path by means of purchase processes
that combine simplicity and immediacy, whether used in a store,
via the Internet or from a mobile device. Data exploitation and
analysis for its retail partners, electronic money transfer and
payment solutions, the fight against fraud, digitalisation and
leveraging knowledge about customers — these all form part of
our areas of innovation.

DIVERSIFY ALso MEANS
PREPARING FOR THE FUTURE

Diversification is a key development issue for Oney Banque
Accord. Its range of products and services has been enriched
over the years :

® For retailers offering a comprehensive range of e-payment
solutions we have added innovations in the entire purchasing
process and management of fraud...

* For customers with alternative solutions to revolving credit
we have added insurance products and innovative payment
methods...

Our intention is to continue on this track in order to support the
company’'s growth as well as to support changing purchasing
behaviour and customer aspirations.




—
= widy F:
e "

7 e o

\

L —

— \
e




D|G|TAL|SAT|ON
OF THE CLIENT RELATIONSHIP

New types of media, new types of behaviour, new types of use:
Oney Banque Accord works daily to continually adapt, to tailor its
offering as best as it can and to offer its customers an experience

that will stand out from that of its competitors.

A new digital client relationship channel:
TEXT MESSAGING

The consumer expects customer servi
appropriate and immediate response that has a
human touch at the same time. Oney Banque Accord France has

taken this on board.
its customers it is

In order to pbetter meet the expectations of
ing discussion thread by

trialling @ service that creates an ongo!

t messaging with an advisor. This thread can be
f devices: computers, tablets and
smartphones. Based on a relationship that is more modern and
closer, this tool addresses the mobility issues of our customers,
who can NOW contact us at any time and in any location and keep
the history of all their exchanges: Customers have voted it Oney

Banque Accord Innovation of the year.
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AUTOMATRIC, a new and innovative
client payment experience

Thought up by a Spanish staff'actor and stemming from an
internal participatory innovation programme, Automatric is
revolutionising the stop at the service station. The principle is
simple: reduce waiting time at petrol stations by identifying
customers by means of their registration plate. Customers
then authenticate the identification made by entering their
PIN, but do not need to use their card. Their preferences are
pre—recorded (type of fuel, payment method), so all that is
|eft for them to do is validate the transaction and refuel. Time
savings of 30-50% have been demonstrated.

Following successful trials in 2013 the solution was rolled out in 2014 to the
33 petrol stations owned by Auchan and Simply in France, and from 2015 it will be
introduced at 25 Auchan sites in Portugal.

m This product won one Auchan Group
& |nnovation award.




PRODUCTS THAT

BOOST
PURCHASING

the Hungarian market,
* 5% cash back on the shoppin

lie

ntbenefit that gives

| including 15 e-
sales outlets across the country,

In the current climate of economic gloom, giving
customers purchasing power is vital. Oney Banque
Accord, which has subscribed to this principle for many
years, is creating payment solutions that allow flexible
budget management, high-performance insurance
products, bank cards with attractive fees, etc. Whatever
product is being offered, the objective is the same:
making financial services accessible to as many people

as possible.

Commerce businesses
!

this scheme
Us a competitiye edge.
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CUSTOMER SATISFACTION

IS A CORE CORPORATE VALUE

e manage complaints
products and services

CLIENTBOX, or how to
respond to customers’ needs
more efficiently and effectively
has launched ClientBox,

e view contracts,
e engage in cross-channel communication
in line with client preferences

Portugal .
Oney - The initial results are already measurable,

a CRM application built around three , fici 4 effecti
objectives aimed at deepening our customer demonstrating more € icient and eflective
knowledge oersonalising contacts and customer contact and targeted, relevant
offers, and generally improving service offers.
quality. This product won
ClientBox is a powerful tool that enables all w two Auchan Group

bined in order to: & |nnovation awards. ,

the client data to be com

e generate a 360° vision of the client profile

e segment it according to the scores
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THE WARRANTY EXTENSION
is being developed in Eastern

Europe
Oney Ukraine has launched a warranty

extension product in Auchan stores.
To better meet the needs of its customers
Romania now offers Auchan customers
sions protecting goods for up to

).

Oney

warranty exten
five years (including the statutory guarantee






THE MOVE TO

DIGITALISATION is uNDERWAY

The many assets of digital information make it a priority. It enables us to offer
more services, to engage in cross-selling, to foster customer loyalty and to
interact with the customer in real time. Customers want straightforward and
attractive offers that are available in store or over the web, smart payment
methods, an immediate reply to their proposal, a special and personal
customer relationship, and follow-up status reports that can be consulted at
any time.

In order to support its retail partners Oney Banque Accord has made
digitalisation a strategic imperative. Every effort is made to propose a
tailor-made customer path offering each of its partners a total and unique
experience along with value-added products and services giving them a
competitive advantage and contributing to their business development.

DIGITAL SYNERGY
for the benefit of its partners

In view of the fact that payment is a key element in our
reflection on the customer path, in November Oney Banque
Accord organised a day of exchange and co-creation on how
to reinvent the payment marketplace in the new customer
paths to give customers a more flexible, smoother and
personal purchasing experience.

This synergy event was interspersed with contributions from
experts, examples of innovative customer paths, a look behind the scenes of
payment processes (risks, threats and opportunities) and co-creation workshops.
Oney Banque Accord, which is well ahead on this topic, proposed a blueprint for
a typical successful client path with the latest innovations with the help of a video:

¢ Text messaging, digitalised client relationship

e FacilyPay, payment in several instalments by bank card

e |ts app that incorporates every aspect of shopping: payment,

| loyalty programmes, dematerialisation and storing of till receipts,
) @ discount coupons, shopping lists, good plans, social shopping,
w budget management, etc.

\E\\‘ \_ ¢ Natural security, biometric authentication

o SELLSecure, a solution for combating cyber fraud



Mass distribution of the in store ELECTRONIC SIGNATURE:
a first in France

The rollout of the electronic signature is continuing! All 120 Leroy Merlin stores, 41 Boulanger
stores and 26 Alinéa stores will now suggest to their customers that they subscribe to the
store payment card by signing the contract on their tablet. When the card account is opened
the supporting documents are scanned and added to the file directly. Nothing is printed out
any more. This solution, which represents real progress for these partners, enabling files to be
processed more quickly, more securely and less laboriously, also has the advantage of cutting
down on the use of consumables.

During a survey conducted in store, 100% of the customers accepted this new way of signing
contracts, and 100% of the customers stated that they were satisfied and considered this tool
to be modern and in keeping with the times. Besides saving time, the electronic signature
facilitates and secures access to the contract due to being stored and archived in the client’s
Banque Accord space.

e e SEL L

for its anti-fraud product SELLSecure secure

The CNIL has validated the marketing of SELLSecure in France, the leading global anti-
fraud system. Bolstered by several years of building expertise in fraud management for
its proprietary products Oney Banque Accord France is now offering its know-how to
e-retailers.

Using electronic surveillance tools SELLSecure performs a real-time analysis of websurfers’
behaviour at the time of placing the order based on the data entered in the form and also
identifies the origin of the transaction. The system is then validated, or otherwise, by the system.

In addition, the retailer is also able to strengthen its security by commissioning SELLSecure
experts to carry out an in-depth enquiry in the event that a risk of fraud is detected.

A  In 2015 SELLSecure will provide support
- to the website Boulanger.fr in order
-a'Aa. to protect it against cyber fraud.

FACILYPAY continues to expand

Another flagship product from Oney Banque Accord France
that facilitates the customer path and contributes to retailers’
turnover is Facilypay.

Facilypay allows customers to pay for purchases of €150-2,000 in three or four instalments,
either by bank card over the Internet or in store.

Offering a short-term non-binding payment facility without the need to produce supporting
documentation and above all giving an immediate reply, these are the keys to FacilyPay's
success.

This product still has prospects of greater success for every year in which new partners
come on board. In 2014, Darty.com, iDTGV.com, Edisac, Bazarchic, Videdressing and
Woodbrass, among others, joined the hundred or so partners that were already offering
this payment solution to their clients.

* The French Commission for data protection and civil rights
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E-PAYMENT, A UNIQUE oFrer
FOR OUR PARTNERS

Electronic money transfer is in Oney Banque Accord’s genes. Created just over 30 years
ago to manage payment card flows at Auchan France, the e-payment business has become
more sophisticated over the years. The objective of Oney Banque Accord is to become a
global player for e-payment and thus offer modern, long-term and reliable solutions to its
retail partners.

A PLAYER ACROSS THE ENTIRE e-payment value CHAIN

Oney Banque Accord is a leader in the co-branded credit card market, with more than twenty
or so successful programmes having been implemented in partnership with major retailers
that are leaders in their market (Auchan, Leroy Merlin, Alinéa, Norauto, Boulanger, Decathlon,
Aki, Simply, RT Mart, etc.).

With more than 38 million gift cards issued in 2014, Oney Banque Accord has developed real
expertise in this area and offers multi-channel solutions to its retail partners, notably e-gift
cards.

In addition, over the last few years Oney Banque Accord has been developing expertise in
relation to the acceptance of card transactions for the benefit of retailers Thanks to a platform
designed to manage all sales channels (sales via the web, mobile devices, stores and call
centres), the retail partners create smooth customer paths where payment is straightforward,
swift and secure.

Finally, to take advantage of the new rules on European payment interchanges, Oney Banque
Accord has set up a centralised electronic payment hub that manages the acquisition of all
card flows being routed dynamically, no matter in which country the transaction is registered.
This system enables retailers to have better control over the costs of e-payment services and
more generally their overall relationship with the banking sector.

Oney Banque Accord gives the AUCHAN GROUP support for
its new PAN-EUROPEAN PLATFORM for accepting
card transactions

It's a first in Europe: this platform, using the European EPAS protocol, will enable genuinely
centralised management of the various payment cards under the same technical and
regulatory conditions for the whole of Europe, whatever channel has been used (a store, the
Internet or a mobile device).

The platform will be jointly operated by teams from Oney Banque Accord and ACI Worldwide,
an international leader for the provision of electronic payment systems.

To this end, Oney Banque Accord will be the benchmark service provider for Auchan France
and Alcampo (Auchan Spain) in respect of the overall management of their e-payment stores
(centralised management of the payment terminals and routing the flows).

0000




A unique service created by Oney China to benefit
RT MART'S business

Since 2013 Oney China has been supporting RT Mart by managing all e-payment flows for
the cards of the chain’s hypermarkets. In connection with this not only is Oney China RT Mart's
exclusive partner for the management of its prepaid proprietary cards, but also a strategic
player benefiting RT Mart's business.

In fact this partnership helped improve operational efficiency through the concentration of
all the transactions via a single terminal: all bank cards (China Union Pay, Visa, MasterCard,
Amex) and prepaid cards are accepted on the 21,000 Oney China payment terminals
distributed across RT Mart's 300 stores. The partnership has also helped to control FT Mart's
e-payment costs.

Lastly this partnership, which has a completely open structure, has increased the acceptance
of prepaid cards issued by third parties: as of the end of 2014, 15 prepaid programmes are
now accepted in RT Mart stores via Oney China payment terminals, which gives RT Mart's
customers more choice and attracts new customers to the store.

0000
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LEVERAGING KNOWLEDGE

ABOUT CUSTOMERS FORITS PARTNERS,
A PIONEERING EXPERTISE

000

Oney Banque Accord and Auchan Portugal are ESTABLISHING JOIAS
AND ARE LAUNCHING A DATA CONSULTING SERVICE

Oney Banque Accord and Auchan Portugal have taken over the businesses of ABM, a Portuguese
company specialising in Data Consulting, and have founded JOIAS (Joint Oney Intelligent
Analytical Services).

Oney Portugal's ambition is to turn JOIAS into a pillar of development for Oney Banque Accord in
the area of Data and 3 centre of expertise for ts retail partners. This new subsidiary enriches the
CRM activity developed by Oney Italy, a specialist in Data Mining.

This acquisition will accelerate Oney Banque Accord’s achievement of its aim to become an
expert in knowledge about the customer, in line with jts strategy to assist its partners with creating
differentiating customer paths.

Oney Italy, a CENTRE OF EXCELLENCE FOR CRM

Oney Italy has recently repositioned its business lines to focus on data exploitation and
management for Auchan and Simply. In addition, in collaboration with Auchan Italy, a CRM
laboratory has been set up, with the objective of getting maximum value from client data, notably
through the development of business performance analyses.

Oney Italy hosts the database of Auchan and Simply in Italy, which contains data on the till receipts
and customer loyalty of over 5 million families.







Oney Banque Accord has inspired its employees to want to be innovators. To this end,
innovation is ever-present on a daily basis, whether in relation to the creation of new
businesses, new products or simply an enhancement to the ones that already exist.

Ideas are shared, studied, prototyped, tested and developed in the event that they prove
successful. This was the case for Natural Security (biometric authentication), Automatric
(payment at self-service petrol stations through identification of the registration plate),
SELLSecure (an anti-fraud solution), ClientBox (a CRM tool to increase customer
satisfaction), etc.

This participative approach to innovation encourages and capitalises on ideas from
everyone and contributes to the dynamism of the company.

Oney Banque Accord, A LEADER in the
Auchan Group INNOVATION AWARDS

In 2014 the Auchan Group organised the very first Innovation Awards
to reward the best innovations from the Group's five businesses. Thirty
innovations were contenders, competing for six awards. Oney Banque
Accord won three: the award for new services for customers and customer
relationships, the award for bold growth and development drivers, and
the “coup de coeur” award for being voted the employees’ favourite
innovator. Proof that innovation really is in the company’s genes!

“INNOVATE WITH US!”, the first collaborative initiative
bringing employees, customers and retail partners on board

Today, with the aid of digital technologies, the customers have gained the upper hand.
They have become content producers. They interact, give their opinion, rate brands and
products. The relationship has become inverted, it is they who make the decisions. To
continue to be their favourite brand or trade name it is necessary to make them a partner,
to get them involved with the company.

This collaborative approach, which has been introduced in France, aims to co-develop
and validate the products and services of tomorrow with the customers and the retailers.

In concrete terms it exists in the form of a site that is open to everyone from June to
December 2014, which proposed four innovations to support, test and share, and a Twitter
account that has brought followers, testers and influencers together around the customer,
who is the co-designer of the innovation. On the site innovezavecnous.banque-accord.
fr and the associated Twitter account feedback on experiences of and enhancements to
innovations have sparked exchanges between Oney Banque Accord France teams and
customers. A major final vote was held in December 2014, when customers, partners and
employees voted for their favourite innovation.

The new digital relationship channel,

w which rekindles the charm of the customer

M relationship, won the award in this first
year of its presentation.
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SUSTAINABLE PARTNERSHIPS

WITH THE ACADEMIC WORLD OF DATA

Oney Banque Accord trains
the DATA SCIENTISTS OF TOMORROW

Oney Banque Accord sponsored the first promotion by SAS Campus dedicated to
training university graduates for a career as a Data Scientist.

Five students (baccalauréat + 5 years of further education) obtained a place on a
five-month work placement combined with a one-month training course at SAS.
Divided among various departments — Fraud, Risk, Insurance, CRM and Innovation —
they had the opportunity to work on actual cases involving the use and exploitation
of data, and to increase their skills. At the end of the internship two employment
offers were made.

In parallel the company strengthened its presence at major events relating to Data,
such as the Forum Polytech, to offer internships and jobs in this area.

RESEARCH PROJECTS run jointly with Polytech
o and the University of Lille |

POLYTECH' The objective is to give students practical cases concerning specific
subjects for reflection for which the specifications have been pre-
defined by the company.

Université

de Lille Five projects are currently underway on the implementation of new

1iiidss  methods to gain a better understanding of client behaviour from a
prospective and predictive perspective.

ADYNAMIC
SHARING poLicy

The sharing of knowledge, power and assets drives the human ( /%
resources policy conveyed within Oney Banque Accord. France
and Portugal allow their staff'actors to become shareholders, via
the employee shareholding scheme Valaccord.

? Valaccord

A real driver of motivation and commitment, the employee shareholding scheme unites
the staff'actors around a common objective: the success of the company.

Oney Hungary and Oney Poland implemented a profit-sharing scheme in 2014 and
Oney Spain will follow suit in 2015.

26
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promoTING THE PROFESSIONAL
DEVELOPMENT ofF our
STAFF'ACTORS

Taking CONCRETE MEASURES to INCREASE THE
SATISFACTION of our staff’actors

Oney Banque Accord has implemented systems for measuring the satisfaction of
staff'actors in France, Spain and Poland. In France, twice a year, the staff'actors are thus
invited to rate their commitment to the company, the work ambiance and incentives,
the work conditions, the management and their pride in belonging to the company.
In Spain the annual survey, which has a particularly high participation rate (90.4%), has
identified the subsidiary’s strong points, namely the work environment and the scope
for professional development. In Poland the barometer comprises a two-step process:
an external audit and an internal survey.

In order to improve our staff'actors’ level of satisfaction action plans have been put
in place, such as a new scheme for supporting managers in France and Spain, and
the construction of new living space in France. In Poland working groups bringing
staff'actors together are set up after each study for the purposes of taking practical
steps in respect of the salient points transpiring from the survey.

w In 2014, for the third year running, Oney Poland has
won the distinction “Investor in Human Capital”, a title
®|  ,warded by a national organisation.




SUPPORTING THE SOCIAL SPONSORSHIP
ACTIVITIES of our STAFF'ACTORS

neighbourhoods to help them to move towards the future (in Poland),
and support for g children’s home for candidates for adoption (in

Lastly, 13 managers from Oney Banque Accord France are devoting their
time and effort to the association “Nos Quartiers ont des Talents” to
help young graduates from disadvantaged backgrounds to fing a job. In
connection with this the association presented Oney Banque Accord with a
trophy as recognition of its investment in supporting these young people.

ENCOURAGING PARTICIPATORY MANAGEMENT
that spurs STAFF'ACTORS INTO ACTION

Participative Management is an integral part of Oney Banque Accord’s DNA. Starting in
2003, the Ten-Year Vision is now written with the cooperation of all staff'actors. The legacy
of this tradition can still be seen in staff

staff’actors.

The objective: to make strategy meaningful, to identify talent
and to give staff the chance to flourish by being involved

in specific plans and projects that propel

the company forward,




MAKING FINANCIAL
SERVICES ACCESSIBLE

TO AS MANY PESOPLE AS POSSIBLE

DEVELOPING a RANGE of
products FOR ALL

One of the ambitions of Oney Banque
Accord is to develop products that are
simple, high-performance and accessible
to as many people as possible in order
to support all the customers of its retail
partners. In 2014 a large number of
products were developed in this spirit
in most countries: a purchasing power
warranty, a budget coach, rolling out
payment in three instalments with no fees
to all customers at Auchan in France, mass
market insurance in Portugal, warranty
extension products in Hungary and
Romania.

Placing CUSTOMER
SATISFACTION at the
HEART OF DECISIONS

Many customer satisfaction pilot schemes
are in place in most Oney Banque Accord

countries, whether via regular satisfaction
surveys, complaint management, the
implementation of a tool for monitoring
social networks or increased input from
customers. Customers are increasingly
and continually making themselves heard
within the teams, leading to adjustments
to offers and to the customer relationship.

Customer satisfaction is even central
to the remuneration of the staff'actors,
including those who do not have direct
contact with customers. Hence wherever
an incentive scheme has been put in
place the level of customer satisfaction is
an integral part of the staff'actors’ bonus.
The fixed portion of the quarterly bonus
is only paid out once a certain level of
satisfaction has been reached.

Thus customer satisfaction is at the heart
of corporate decisions, at every level.




PUSHING For THE

DEVELOPMENT

oF HEALTHY CREDIT

PREVENTING difficult
situations and SUPPORTING
vulnerable customers

Along with the use of positive files
in countries in which these exist and
of credit scores designed to protect
vulnerable customers, some countries
are implementing proactive measures to
prevent difficult situations from arising. In
France a large number of measures are
taken to prevent overindebtedness and to
support customers who are in a vulnerable
situation. In 2014 our partnership with
Crésus meant that we could direct
the most vulnerable customers to
this association so they could receive
personalised assistance and return to a
healthy financial position. In addition, a
budget coaching tool was tested in 2014,
enabling customers to manage their
budget via an application that analyses
their daily expenditure. Finally, when
a customer is identified as being in a
vulnerable situation, steps are taken in
collaboration with the customer to help
him or her return to a healthy situation (a
repayment holiday, lowering the ceilings,
stopping commercial solicitation, etc.

Oney Hungary for instance hands out a
guide on the risks of overindebtedness
each time a card is opened.

PROVIDING SPECIFIC
TRAINING for those of our
employees and partners that
have contact with customers

In Portugal employees can volunteer
to attend a training course on budget
management, whether or not they have
contact with customers, the objective
being to share tools, advice and
good practices in relation to budget
management and responsible lending.
This type of training is also deployed for
the employees of Jumbo Portugal. In
France, all the employees and partners
that have customer contact have training
every year on the distribution of credit
and the prevention of overindebtedness.
Similarly, Oney Banque Accord provides
training on budget management for those
of its partners’ employees that request it.



AVOIDING WASTE anp
CONSERVING RESOURCES

f:\".’

REDUCING Ou_r'j;ﬁ;gER CONSUMPTION
~ Oney Banj ‘é'oﬁigbjrﬂ:-?s‘{aking various steps in its countries to reduce its paper
= ,Cbnsurﬁ;pjt % main field of action for preserving the environment. To this end
~* | agrowing number of electronic account statements are being sent to customers.
* Over 141 !ﬁ"oﬁe—account statements were sent out in France in 2014, 4.3 million
£ Pﬁf% (versus 2.2 million in 2013) and 2.4 million in Spain (versus 1.5 million
- in'2013). As a result paper consumption fell by 29% in France between 2013 and
2014.' In addition Oney Banque Accord France rolled out the electronic signature
to all Boulanger, Alinéa and Leroy Merlin stores, which enables these partners to

reduce the use of paper when signing contracts.

Choosing living space that RESPECTS

THE EN VIRONMENT and

EMPLOYEEs” QUALITY of LIFE
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ASSETS

CONSOLIDATED FINANCIAL STATEMENTS
AS AT 31 DECEMBER 2014

In €K IFRS-EU 31.12.2014 IFRS-EU 31.12.2013
Ca§h, central bank and post ) 9,271 ) 7.972
office accounts
Held-for-trading financial assets - 0 - 0
Available-for-sale financial assets - 0 - 0
Financial assets at fair value ) 0 ) 0
through profit or loss
Derivatives - 7,757 - 313
!_oaps e}nd debts - Credit . 76,433 . 88,461
institutions
Demand loans 37,483 - 41,143 S
Term loans 38,951 - 47,318 S
Subordinated loan 0 - 0 -
Loans and debts - Customers - 2,159,406 - 2,095,695
Financial assets held to maturity - 0 - 0
Equity securities - 263 - 709
Tangible fixed assets - 43,325 - 26,428
Intangible fixed assets - 5,941 S 4,464
Goodwill - 26,443 - 26,443
Deferred tax debits - 37,043 S 32,320
Current tax debits - 5,026 S 4,383
Other assets and accrual ) 403,824 ) 425,233
accounts
Unpaid subscribed capital - 0 - 0
Non-current assets and groups
intended to be sold and 0
classified as held for sale ) ) )
(IFRS 5 reclassification)
TOTAL ASSETS 2,774,733 2,712,421

0000



? OFF-BALANCE SHEET

CONSOLIDATED FINANCIAL STATEMENTS
AS AT 31 DECEMBER 2014

In €K 31.12.2014 31.12.2013

COMMITMENTS
RECEIVED

Financing commitments - 1,181,384 - 1,154,729

- 1,191,064 - 1,166,059

Recgiv?d from credit 930,000 i 903,250 -
institutions

Received from customers 251,384 - 251,479 o

Guarantee commitments - 9,681 - 11,330

Recgivgd from credit 8,269 R 9,919
institutions

Received from customers 1,411 = 1,411 =
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LIABILITIES & SHAREHOLDERS' EQUITY

CONSOLIDATED FINANCIAL STATEMENTS
AS AT 31 DECEMBER 2014

In €K |FRS-EU 31.12.2014 |FRS-EU 31.12.2013
Central bank deposits - 0 - 0
Held-for-trading financial i 0 0
liabilities i
Financial liabilities at fair value ) 0 ) 0
through profit or loss
Finan;ial liabilities measured at . 2,109,347 - 2,102,119
amortised cost
Debts with credit institutions 559,693 = 444 835 -
Customer deposits 461,846 - 399,111 -
Debt securities 1,066,614 = 1,220,257 -
Subordinated liabilities 21,195 = 37,917 -
Derivatives - 2,109 - 2,253
Provisions - 12,159 - 9,100
Technical provisions and ) 14,238 ) 14,728
insurance debts
Technical provisions 7,906 - 7,364 -
Debts with reinsurers 6,332 = 7,364 -
Current tax liabilities - 13,122 - 11,131
Deferred tax liabilities - 106 - 380
Other liabilities and accrual i 191,378 ) 178,063
accounts
Group shareholders' equity - 429,270 - 390,326
Subsc.:ribed capital and share 86,265 ) 85,995 i
premium
Subscribed capital 29,003 - 28,981 -
Share premium 57,262 - 57,013 -
Other shareholders' equity - - 0 -
Revaluation reserves 0 - 0 -
Reserves 294,052 - 250,869 -
Net profit 48,953 - 53,463 -
Minority interests - 3,004 - 4,322
Total shareholders' equity - 432,274 = 394,647
TOTAL LIABILITIES
& SHAREHOLDERS' 2,774,733 2,712,421

EQUITY

”




OFF-BALANCE SHEET

CONSOLIDATED FINANCIAL STATEMENTS
AS AT 31 DECEMBER 2014

In €K 31.12.2014 31.12.2013

COMMITMENTS GIVEN - 7,270,554 - 8,861,813

- ———

Financing commitments - 7,243,142 - 8,830,716

C:- Given to credit i

institutions

Given to customers 7,243,142 - 8,830,716 -

Guarantee commitments - 15,854 - 16,754

Given to credit 15,737 - 16,637 =
institutions

Given to customers 117 - 117 -

Commitments on securities - 11,558 - 14,343

Securities to be received 11,558 - 14,343 -

/
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INCOME STATEMENT

CONSOLIDATED FINANCIAL STATEMENTS

AS AT 31 DECEMBER 2014

In €K

IFRS-EU 31.12.2014

IFRS-EU 31.12.2013

FINANCIAL AND OPERATING
INCOME AND EXPENSES

Interest and similar income

Interest and similar income
on transactions with credit
institutions

Interest and similar income
on transactions with
customers

Interest from variable-income
securities

- 238,175

2,477 -

235,681 -

17 -

- 235,592

1,481 -

234,099 -

12 -

Interest and similar expenses

Interest and similar expenses
on transactions with credit
institutions

Interest and similar expenses
on transactions with
customers

Interest and similar expenses
on bonds and other fixed-
income securities

- 28,258

5,917 -

8,049 -

14,292 -

- 24,820

3,199 -

7,027 -

14,594 -

Net interest margin

Commissions (income)

Commissions (expenses)

- 209,918

148,060 -
37,307 -

- 210,772

151,786 0
41,968 0

Margin on commissions

- 110,753

- 109,819

Net gains or losses on available-
for-sale financial assets

Net gains or losses on financial
instruments at fair value through
profit or loss
Gains on financial
instruments
Losses on financial
instruments

Net foreign exchange differences

- -2,824

451 -
3,274 -

- -392

. 7,534

209 -

8,443 -

Income from other activities

- 70,560

- 65,142

Expenses from other activities

- 4,836

- 5,208

|
'
i
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In €K

IFRS-EU 31.12.2014

IFRS-EU 31.12.2013

NET BANKING INCOME

383,179

373,016

General operating
expenses
Personnel costs
Other administrative
expenses

Allocations to amortisation
and depreciation of intangible
and tangible fixed

assets

Allocations to fixed asset
depreciation

Allocations net of reversals
for provisions

Allocations net of reversals
for impairment

92,159
140,663

6,208

2,133

232,821

8,340

83,526
138,850

SpSEill

4,042

222,376

9,574

GROSS OPERATING
PROFIT

Cost of risk

142,017

79,270

141,065

83,713

OPERATING PROFIT

62,747

57,352

Share of net profit of
equity-method companies

Gains or losses on capital assets

-456

-593

10,657

Change in value of goodwill

TOTAL PROFIT FROM
CONTINUING ACTIVITIES
BEFORE TAXES

62,280

67,415

Tax expense (income) relating
to profit from continuing
activities

11,230

12,619

TOTAL PROFIT FROM
CONTINUING ACTIVITIES
AFTER TAXES

Income net of taxes from disconti-
nued operations or operations
held for sale (IFRS 5 in progress)

TOTAL PROFIT

51,050

54,797

Group share of net profit

48,953

53,463

Minority interest
Number of shares

Group share of net profit per
share

2,098
1,450,160

33.76

1,334
1,449,064

36.89




CONSOLIDATED STATEMENT OF
COMPREHENSIVE INCOME |

CONSOLIDATED FINANCIAL STATEMENTS AS AT 31 DECEMBER 2014 l

31.12.2014 31.12.2013 '
In €K Before . 1 Net of Before . i NE R
income income
taxes taxes taxes taxes
(expense) (expense)

Profit or loss for the period
(excluding profit from activities 62,280 (11,230) 51,050 67,415 (12,619) 54,797

discontinued or being sold)

Recyclable items
- Foreign exchange differences
resulting from foreign activities (3,315) - (3,315) (1,094) : (1,094)

- Change in fair value of financial
instruments (cash flow (87) 33 (54) 6,623 (2,517) 4,106 -o

hedges)
- Other items (158) - (158) (303) - (303)

[tems later not recyclable in profit : ) ) )
and loss

B I B R

Other eomprehensnve income for (4,984) 574 ) 5,291 (2,542) 2,749
the period

=

//
Overall profit or loss for the period 57,297 (10,656) 46,641 72,707 (15,161) 57,546

Attributable to:

_ Owners of the parent company - - 46,015 - - 58,087
- Minority interests - - 626 - - (541)
BE—
46,641 - - 57,546

Overall profit or loss for the period - -

CASH FLOW STATEMENT

CO
NSOLIDATED FINANCIAL STATEMENTS AS AT 31 DECEMBER 2014

In €K
31.12.2014 31.12.2013

Net profit before taxes

Elimination of non-monetary items:

Amortisation and depreciation

of intangible and tangible fi
. angible fixed

Allocatiops net of reversals on
outstanding customer debt

A .
f Ilocatlens net of reversals on provisions
or contingencies and charges

Capital gains or losses

Net profit from discontinued activities

Other movements




R
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In €K

31.12.2014

31.12.2013

Revenue from operating activities
excluding non-monetary items

A+B

81,049

77,163

Increase in assets/decrease in liabilities (-)
Decrease in assets/increase in liabilities (+)

Cash flows generated by operating activities

Loans and advances to customers

Receivables/payables with credit
institutions

Debts represented by a security
Financial assets and liabilities
Non-financial assets and liabilities
Taxes paid

Other movements

-87,068
239,040

-153,643
-7,678
33,136
-14,549

65

-25,249
13,851

-46,623
82
-20,944
-7,459
-286

Net cash flows relating to
operating activities

90,353

-9,467

Cash flows relating to investments

Flows relating to intangible and tangible
investments

Flows relating to financial investments
and equity interests

Other movements
Change in scope

Net cash flows relating
to investments

-24,528

1,787

32
-68

-22,778

-21,792

-18

13
10,256

-11,541

Cash flows relating to financing
Dividends paid to shareholders
Dividends paid to minority shareholders
Capital increase
Other

-7,266
-1,833
270
-17,953

-5,811
-1,881
-2,313
-3,270

Net cash flows relating
to financing

-26,782

-13,275

Net cash flows relating to operating
activities

Net cash flows relating

to investments

Net cash flows relating

to financing

Effects of exchange rates variations

90,353

-22,778

-26,782
-374

-9,467

-11,541

-13,275
-262

Net change in cash

Cash and cash equivalents,
start of period
Cash and cash equivalents,
end of period

40,419
42,388

82,807

-34,545
76,933

42,388

Net change in cash

'
0000

40,419

-34,545




CAPITAL AND RESERVES

GROUP SHARE MINORITY INTERESTS
In €Kk Capital Premium Reserves Income Total Reserves Income Total
POSITION ON 31 DECEMBER 2012 28,888

55,902 216,846 35,103 336,739

,699 1,167 4,866
Appropriation of 2012 net income - - 35,103 -35,103 - 1,167 -1,167 -
Capital increase angd issue 93

g
\\\
1111 = - 1,204 -
Impact of cash flow hedge -

- 4,106 - 4,106 -
Translation reserve

- - -857 - -857 -541 - -541
Other - - - - -
Stock options

- - -1,323 - -1,323 - - -

Varioys - Retrocession of tax credit - - 2,883 - 2,883 - - -

Varioys - Natura/ Security - - -499 - -499 - - -

Varioys - Dividends - Auchan - - -5,811 - -5,811 - - -

Varioys - Capital increase - Géfirys - - - - - 1,120 - 1,120

ri - Put ti inority

,.‘ftefe‘gs Hl‘jngfry"’” on minority : - -282 : 282 4107 - -4,107 :
Various - Dividengs - Hungary s = . s - -1,240 = -1,240 b
Various - Dividends - Poland - - - - - -641 = -641 F
Various - |Fc actuaria/ difference - - 41 - 41 - - - g
Various - Tax adjustments - Russia - - -590 - -590 -380 - -380
Various - Minority interests - Hungary - - 1,217 - 1,217
Various - Others -

-_—
X

3,910 - 3,910
. 34 . 34 - ; -
 \ \______________
Net income on 31 December 2013 - = - 53,463

53,463
POSITION oN 31 DECEMBER 2013 28,981 57,013 250,869 53,463 390,326
Appropriation of 2013 et income - - 53,463 -53,463
\\\
Capital increase ang issue 22 248 - - 270
Impact of cash flow hedge

- -54 - -54

Translation reserve - - -1,947 - -1,947 -1,368
Others - - - - -
Stock options - - -519 - -519
Various - Retrocession of tax credijt - - 139 - 139
Varioys - Natural Security - - - - -
Varioys - Dividends - Auchan - = -7,266 - -7,266
Various - Capital increase - Géfirus - - - - -
Various - pyt option on minority
interests - Hungary ) ) 282 B 262
Varioys - Divid

ends - Hungary - = -
Various - Dividends - Poland - -
Various - |Fc actuarial difference - -883 - -883
Various - Tax adjustments - Russia

Various - Minority interest

s - Hungary - -
Various - Others

Net income on 31 December 2013

POSITION ON 31 DECEMBER 2014

42



SIMPLIFIED ORGANISATIONAL STRUCTURE

OF ONEY BANQUE ACCORD GROUP

L "

France
MEE

ONEY FINANCE
Romania

FLASH’N PAY
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